MARKETING

ATO AL NEGESITR
* BI{OGNO = HIANCANKR PEpCEPTA oli QUALCOGR , INDIPENDENTE olpy
AhoNL oAl MARMETING oleRfe.  \MPRE(E

© PEFERENLA/

b = LU~ ME Puos YONI(F AL MEGUD A
DES\DRAG € Puo (FAee U0 ynp  PEUF

NEGEIOTR /MODAUTR  ov o GAAU §U POffONO §oPDIfFARE
A 6\306\\4‘

© PRoDOM® = yn W(EME o RENERIU

© LUENTI = it ACQWTA  fopom o KERVIZY

© ON\UMATORA = A\ ynunn  VERAMENTE A frobotd o Low CON(UMANO

D OMANDA = LI o ALAXM{TD SARR POTENRA LE CUENTE M QRADD oA
MGAVE PER. OTENERE UC CHE DEGDERA /Clo™ CHE WomD
EFFEM VAMENTE  VIENT A QU STRTO ol  ON(UMRATORE

: LR (NPRESR

o PREVO = QUANTITR' oAl DENRVLD CHE (I DEVE (ORR{pONDERLE PER
ACOUU(TARE 4R PROTOTIO

* PUBRBULO = OugANIELMIDN 6 WODWIDUL CHE HANND (NFUAENYX RERIE o
ROTENHIAVE  AURR) (MPREMR  OpfERANTE AUR HERUYTO

. UAVODS =  Qupaad W& AR PROOSTD mefRe  PERCEHD w& oAl
OAENTE &  (ON|UMATOLE

o ORYETING _ qre 0n CERIONE AW WIERno ot "IMIRE(R, (ONO & LNOfUENIA

" — WODWISIONE oA MERLATO mn GUVPPI DUTINTI oAd
WG NENTRHONE = WIDVLONS o BETH 4 It

. TARGETING = NDIVIOURIONE ohrf QUUPPD (A A Lun RNVOGER)|

o PO{LIONAMENTO = WMHAGINE  CuE R BPOROENe  hh R
MENTE AR CONUMATORE RIPETO A A4 RO0OTID/ (ERY/IHO

o GROAND /MODLR = IDENTIIN ohefRon AUENDA R HERUATO/ o VAR = YMBOLO o
INGIE ME AC VAo A YEGQNO @ N RO



MR DETING CIaTR5 \LO = ANAUGL ARR_ DONANDA & ANAU|l LONCORRENYA
(C VENGONO D?FlNW\‘%,k ORB\EM\V| tiE U ImPeeln U\IO\fP«Pcé\C]IWQF!@

* YA WETING ol TV - VENGONO bEF NI @k SRUAENT o

T nobo  UTunngx (LOME  APATTALE, ALODOTD,

?Q\K‘c’w, TTERTEGIE ohi LOMUNY ATIONE) X EAGGHIUNGERE
Lo Envo

* BRETVL oR VARIETING =

~ ALQINIIE NV URENTY com OFFERN oM WWWORE EVEVATV
_ MMTENERE A uENT  Acamim
— \WERpRETRLE NUDV! CoMfDRRANE NTI ohe VON(UHO

» \NPRACY ...

.. OMENTATL AW\ (RODUHONE = Foovf Auk HIGUDRA HENTO AL
WoCR(l FLOQUTIVI, RADUCENDO & GG o HASS M BIOAS proFHTD.
S CERND fEogom (ANDADD PER @u N HMERUATD oAC HAS(R

or » OZAENTATR KU PRO 0OTO = TOow muleo YOO olet HIGUORAMENTV
0l s QuauTat olel PLoPOTD ofFERTD (NON 2w cil W0 CoN[VHA)

e:v CRAENTATR AWK VENDITE = F'OUJKS AL SW-CY\'EG[IF PLOMOZIONRY  CHE
[ERMERDNO ow PERNADERE 4 CONJUMKTOR  AD ACRUNSTARE AL PRODOTO
AR INPRE(N

OUENTARR A u@«mﬁmq: YUY UL LAGNTE , @uUuND! (1 SUDIGND o
UL DEQUER| o CREALE SR VAWOE X I CMENTE

. OUENTRD MM EUR(ONE= @BBIEMIVD ot CRERRE UNA REURZIONE

sUSM ENTT CANAVE

WRATVER tom & PROPEA  CMENT] (2 -ueNTew, FEDEE
- RO Ka?\?{)c,ﬁm‘Nrf V&Nm(ﬂc?(ojo
- DIFONIBWMTA ARRR  (MPRE g ot EVOUR| )



